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Retailers are tending to make their customers loyal to the companies in order to 
develop the companies’ own competitive edges under high competition in recent 
years. Loyalty programs are becoming an important strategy for the companies and 
the key component of Customer Relationship Management (CRM). Member 
cardholder targeted promotion is the core of most loyalty programs.  
Based on the expounding of loyalty programs being used in China, trying to 
integrate recent studies on the loyalty program and the targeted promotion, and the 
studies that analyze the consumer market in China, this paper is trying to explore the 
possibility of making better use of the program by developing a targeted promotion 
management information system.  In this paper, case diagram and sequence 
diagram of UML are adopted to describe and analyze the system functional 
requirement. Based on the above, the database logical model is constructed using 
E-R diagram. The solution is based on the .Net Framework, adopting the B/S hybrid 
System model. It is programmed using language C#, and SQL Server as its database 
system. 
Based on the above system functional requirement, in order to support card 
sharing, cardholder point system, cardholder level system, promotion activity rule 
setting and cardholder birthday promotion activity functions, this paper designed 
and implemented functional modules composed of Card Management System, Point 
Management System and Campaign Management System. In order to decouple this 
system from existing cashier system and customer service system, reducing the 
impact to them, and ease the importing of this system and routine maintenance, this 
paper defined and implemented the interface between this system and other 
sub-system. Therefore, WCF (Windows Communication Foundation) is adopted for 
communication between sub-systems. This system is mainly designed to help 
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targeted promotion activities are supported. 
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2.  CRM 理论 






3.  顾客忠诚理论 




4.  一对一营销理论 
一对一营销理论产生于美国，是一种客户关系管理（CRM）战略，它为公
司和个人间的互动沟通提供具有针对性的个性化方案。首次明确提出一对一营

































































2.  如何提供指定针对性促销手段的方法。 
3.  如何同现有的收银和企业 ERP 系统无缝融合。 
论文的各章内容如下： 
第 1 章，介绍定向促销的研究现状及其在我国应用过程中所出现的问题。 
第 2 章，介绍系统在开发中所需要用到的技术及系统架构。系统采用 SOA







第 6 章，给出系统的实现结果以及部分用例的展示。 
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